


 
 

 
 

Date: 1st August 2022 

Subject: Report on MBA Students' Industrial Visit 

Introduction: 

An industrial visit was organized for MBA students of Mahatma Phule Institute of Management 

and Computer Studies on 1st August 2022. The objective of this visit was to provide students with 

practical exposure to real-world business operations and to bridge the gap between theoretical 

knowledge and practical application. The visit was conducted at Mapro, Mahabaleshwar. A 

prominent player in the Food sector. 

Purpose and Objectives: 

The primary objectives of the industrial visit were as follows: 

Practical Learning: To expose MBA students to real business environments and operations, 

enhancing their understanding of concepts learned in the classroom. 

Industry Insights: To provide students with insights into the operations, challenges, and 

innovations in the Food industry. 

Networking: To facilitate interaction between students and industry professionals, encouraging 

the exchange of ideas and building potential career connections. 

Soft Skill Development: To enhance soft skills such as communication, teamwork, and 

adaptability through exposure to the corporate environment. 

Activities and Highlights: 

During the industrial visit, students participated in a range of activities and witnessed various 

aspects of Mapro's operations. Some of the highlights included: 

Plant Tour: Students were given a guided tour of the company's manufacturing facility, allowing 

them to observe the production process and quality control measures in action. 

Interactive Sessions: Industry experts delivered informative presentations and conducted 

interactive sessions, covering topics such as market trends, supply chain management, and 

sustainability initiatives. 



 
 

 
 

Q&A Sessions: Students had the opportunity to ask questions and engage in discussions with 

company representatives, gaining valuable insights into industry challenges and best practices. 

Networking Lunch: A networking lunch was organized, allowing students to interact with 

employees from various departments and learn about career opportunities within the company. 

Key Takeaways: 

The industrial visit provided several key takeaways for the MBA students: 

Practical Knowledge: Students gained practical knowledge about the Food industry, which will 

complement their academic studies. 

Networking: They established connections with professionals that may be beneficial for future 

internships and job opportunities. 

Soft Skills: Interaction with industry experts improved their soft skills, including communication, 

presentation, and problem-solving abilities. 

Industry Trends: Students learned about current industry trends and innovations, enhancing their 

ability to adapt to the evolving business landscape. 

Conclusion: 

The industrial visit to Mapro was a valuable experience for MBA students, aligning with the 

institution's commitment to providing holistic education. It helped bridge the gap between theory 

and practice and allowed students to gain practical insights into the Food industry. The visit was 

successful in achieving its objectives, and students expressed their gratitude for the opportunity. 

 

 

 

 

 

 



 
 

 
 

PHOTOS: 

 

 



 
 

 
 

 

 

 



 
 

 
 

Date: 12th June 2023 

Subject: Report on MBA Students' Industrial Visit 

Introduction: 

An industrial visit was organized for MBA students of Mahatma Phule Institute of Management 

and Computer Studies on 12th June 2023. The objective of this visit was to provide students with 

practical exposure to real-world business operations and to bridge the gap between theoretical 

knowledge and practical application. The visit was conducted at Cipla Ltd, Goa. A prominent 

player in the Pharma sector. 

Purpose and Objectives: 

The primary objectives of the industrial visit were as follows: 

Practical Learning: To expose MBA students to real business environments and operations, 

enhancing their understanding of concepts learned in the classroom. 

Industry Insights: To provide students with insights into the operations, challenges, and 

innovations in the Pharma industry. 

Networking: To facilitate interaction between students and industry professionals, encouraging 

the exchange of ideas and building potential career connections. 

Soft Skill Development: To enhance soft skills such as communication, teamwork, and 

adaptability through exposure to the corporate environment. 

Activities and Highlights: 

During the industrial visit, students participated in a range of activities and witnessed various 

aspects of Cipla’s operations. Some of the highlights included: 

Plant Tour: Students were given a guided tour of the company's manufacturing facility, allowing 

them to observe the production process and quality control measures in action. 

Interactive Sessions: Industry experts delivered informative presentations and conducted 

interactive sessions, covering topics such as market trends, supply chain management, and 

sustainability initiatives. 



 
 

 
 

Q&A Sessions: Students had the opportunity to ask questions and engage in discussions with 

company representatives, gaining valuable insights into industry challenges and best practices. 

Networking Lunch: A networking lunch was organized, allowing students to interact with 

employees from various departments and learn about career opportunities within the company. 

Key Takeaways: 

The industrial visit provided several key takeaways for the MBA students: 

Practical Knowledge: Students gained practical knowledge about the Pharma industry, which 

will complement their academic studies. 

Networking: They established connections with professionals that may be beneficial for future 

internships and job opportunities. 

Soft Skills: Interaction with industry experts improved their soft skills, including communication, 

presentation, and problem-solving abilities. 

Industry Trends: Students learned about current industry trends and innovations, enhancing their 

ability to adapt to the evolving business landscape. 

Conclusion: 

The industrial visit to Cipla Ltd, Goa was a valuable experience for MBA students, aligning with 

the institution's commitment to providing holistic education. It helped bridge the gap between 

theory and practice and allowed students to gain practical insights into the Pharma industry. The 

visit was successful in achieving its objectives, and students expressed their gratitude for the 

opportunity. 
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Subject: Report on MBA Students' Industry-based Assignments 

 

Industry-based assignments offer several benefits for MBA students, as they bridge 

the gap between theoretical knowledge gained in the classroom and practical 

experience in real-world business settings. Here are some of the key benefits: 

Practical Application of Knowledge: Industry-based assignments allow MBA students to apply 

the theories, concepts, and skills they learn in the classroom to real-world business challenges. 

This hands-on experience enhances their understanding of how businesses operate. 

Skill Development: MBA students can develop and refine a wide range of skills through industry-

based assignments, including problem-solving, critical thinking, communication, project 

management, and teamwork. These skills are highly valuable in the business world. 

Networking Opportunities: Working on industry-based assignments often involves collaborating 

with professionals from various industries. This provides MBA students with the opportunity to 

expand their professional network, which can be valuable for future job opportunities and career 

growth. 

Exposure to Different Industries: Industry-based assignments may require students to work in 

various industries or sectors. This exposure helps them gain a broader perspective of different 

businesses and industries, which can be beneficial when making career decisions. 

Resume Enhancement: Completing industry-based assignments can significantly strengthen a 

student's resume. It demonstrates to potential employers that the student has practical experience 

and can apply their knowledge to real-world situations. 



 

 
 

Problem-Solving Experience: MBA students often work on complex business problems during 

industry-based assignments. This experience helps them develop strong problem-solving skills and 

learn how to make data-driven decisions. 

Improved Decision-Making: Students have the opportunity to make real decisions that can 

impact a business. This experience can boost their confidence in decision-making and prepare 

them for leadership roles in the future. 

Exposure to Industry Trends: Industry-based assignments often require students to research and 

stay updated on industry trends and market conditions. This helps them stay informed about the 

latest developments in their chosen field. 

Enhanced Career Prospects: Completing industry-based assignments can make MBA students 

more attractive to potential employers. It can also help them secure internships, part-time jobs, or 

full-time positions in the industries they are interested in. 

Personal Growth: Working in real business environments can be challenging and demanding, but 

it also provides opportunities for personal growth and development. MBA students can learn to 

adapt to new situations and build resilience. 

Confidence Building: Successfully completing industry-based assignments can boost a student's 

confidence in their ability to contribute meaningfully to an organization. This confidence can carry 

over into their future career endeavors. 

In conclusion, industry-based assignments are a valuable component of MBA programs, as they 

offer students the chance to gain practical experience, develop important skills, and build a strong 

foundation for their careers in business. These assignments help bridge the gap between academia 

and the professional world, ultimately benefiting both students and future employers. 

 



 

 
 

 

 

 

Prepare a Project report on Performance Management 

Practices followed by Different Companies (at least 2 

company each student) 

 

Minimum two case studies each student on Change 

Management one each of successful execution of Change and 

one of failure also 

 

 



 

 
 

 



 

 
 

 



 

 
 

 



 

 
 

 

 



 
 

 
 

Subject: Report on MBA Students' Industrial Internship Program 

 

 

Internships play a pivotal role in shaping the educational journey of MBA students by offering a 

bridge between academic knowledge and practical experience. Here are some ways in which 

internships significantly benefit MBA students: 

Real-world Application: Internships allow MBA students to apply the theories and concepts 

they've learned in the classroom to real-world business scenarios. This hands-on experience helps 

solidify their understanding of business practices and strategies. 

Skill Development: Internships provide an opportunity for students to develop and enhance a wide 

range of skills, including problem-solving, communication, teamwork, and leadership. These skills 

are crucial for success in any business career. 

Networking: Internships enable students to build a professional network within their chosen 

industry. Establishing connections with industry professionals, mentors, and colleagues can open 

doors to future job opportunities and career growth. 

Industry Insights: Through internships, MBA students gain valuable insights into the specific 

industry they are interested in. They learn about industry trends, challenges, and best practices, 

which can be invaluable when making career decisions. 

Resume Enhancement: A well-executed internship adds significant weight to a student's resume. 

It demonstrates to potential employers that the student has practical experience and is ready to 

contribute to a company from day one. 

Career Clarity: Internships provide MBA students with a firsthand look at different roles and 

functions within a company. This exposure helps students clarify their career goals and determine 

which areas of business align best with their interests and skills. 

References and Recommendations: A successful internship often leads to strong references and 

recommendations from supervisors and colleagues. These endorsements can be influential when 

applying for future positions. 



 
 

 
 

Confidence Boost: By successfully navigating the challenges of an internship, MBA students gain 

confidence in their abilities and decision-making skills. This newfound confidence can be a 

valuable asset throughout their careers. 

Job Placement: Many MBA students secure full-time job offers from the companies where they 

interned. Companies often prefer to hire individuals they have already trained and familiarized 

with their operations. 

Global Perspective: For MBA students interested in international business, internships abroad 

provide a unique opportunity to gain a global perspective, understand different business cultures, 

and adapt to diverse work environments. 

In conclusion, internships are an integral part of an MBA student's educational journey. They offer 

a practical learning experience, skill development, networking opportunities, and a clearer path 

toward career success.  
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Certificates 2022-2023 
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Subject: Report on MBA Students' Signing Memorandums of Understanding 

(MOUs) with other technical institutes 

 

Signing Memorandums of Understanding (MOUs) with other technical institutes can 

offer several benefits for MBA students. These MOUs typically facilitate 

collaboration and cooperation between institutions, and they can enhance the 

educational experience and career prospects for MBA students. Here are some of the 

key benefits: 

Enhanced Learning Opportunities: MOUs often lead to opportunities for MBA students to 

access additional courses, workshops, seminars, or research facilities at partner institutions. This 

can broaden their knowledge base and skill set. 

Diverse Faculty and Guest Lecturers: Collaborative agreements can bring professors and 

industry experts from partner institutions to deliver guest lectures or teach specialized courses. 

This exposure to diverse teaching styles and perspectives can enrich the learning experience. 

Access to Resources: MOUs can grant students access to libraries, laboratories, and other 

resources that may not be available at their home institution. This can be especially valuable for 

MBA students who need specific research materials or tools. 

Networking Opportunities: Interactions with students from partner institutions can expand 

students' professional networks. This networking can be beneficial for future career opportunities 

and collaborations. 



 
 

 
 

Internship and Job Opportunities: Collaborations can lead to joint internship programs or job 

placements with partner organizations, increasing MBA students' chances of securing valuable 

internships or employment. 

Global Exposure: If the MOU involves an international institution, MBA students may have the 

opportunity to study abroad, which can broaden their horizons, improve cross-cultural 

understanding, and enhance their global perspective. 

Interdisciplinary Learning: Collaboration with technical institutes can encourage 

interdisciplinary learning, allowing MBA students to gain insights from different fields of study, 

such as engineering, technology, or science, which can be valuable in addressing real-world 

business challenges. 

Research Collaborations: MOUs can foster research collaborations between institutions, which 

may involve MBA students working on interdisciplinary research projects. This can lead to 

publications and practical problem-solving experiences. 

Enhanced Reputation: Partnering with reputable technical institutes can enhance the reputation 

of the MBA program and the institution itself, making graduates more attractive to employers. 

Cost Savings: In some cases, MOUs can lead to cost savings for students, such as reduced tuition 

fees or access to scholarships specifically designated for students from partner institutions. 

Community Engagement: Collaborative agreements may involve joint community service or 

outreach initiatives, allowing MBA students to engage in meaningful social and corporate 

responsibility activities. 

Continuous Learning: MBA students can benefit from continuous learning opportunities through 

webinars, conferences, and seminars organized by partner institutions. 



 
 

 
 

It's important to note that the specific benefits of MOUs can vary depending on the terms of the 

agreement and the nature of the partnership. Institutions should communicate the advantages 

clearly to MBA students and actively support and facilitate their participation in these 

opportunities. 

 



WHEREAS: 

A) 

This Memorandum of Understandine (herciunler called as the 'MOU)) is entercd into on ths the 
09h October 2021, by and bctwccn 

B) 

Mahatma Phulc Institute of Management & Computer Studies Collegc, the l'irst lParty 
represented hercin by its Director of colege, Sachin Bharadwaj / Represcntative (hercinater 
referred as First Party', the institution which cxpression, unless cxcluded by or repugnant to ne 

C) 

D) 

NIIT 

NIT CAMP, (Essjay Education LLP), India, the Second Party, and represented 
hercin by its Business Developer Zohcb Shaikh, (hercinafier rcferred to as "Second Party'", 
company which expression, unless excluded by or repugnant to the subject or context 
shall include its successors in-office, administrators and assigns). 

NIIT CAMP CENTER 

About the parties: 

(i) 

412, Arora Towara, 
East Wing, 4th Floor, 

MEMORANDUM OF UNDERSTANDING (A Llcensoe of NIT LImlted) 

ANID 

M. O, Road, Camp, Pune - 411001 
Tol.: +91 93720 11161 
Essjay Educatlon LLP 

Mahatma Phule Institutc of Managcmcnt & Computer Studies College Year of 
establishment is 1994.One of the premium institute Imparting management 
education through MBA course (affiliated to Savitribai Phule Pune approved by 
AICTE (AII The Council Technical Education, New Delhi & recognized by 
D.T.E (Directorate Technical Education), Mubai. 

(ii) National Institute of Information Technology - NIIT is a leading Skills and 
Talent Development Corporation that is building a manpower pool for global 
industry requirements. The company, which was sct up in 1981 to help the nascent IT 
industry overcome its human rcsource challenges, today ranks among the world's 
leading training companics owing to its vast, yct comprehensive array of talent 
development programs. With a footprint across 30 nations, NIIT offers training and 
development solutions to Individuals, Enterprises and Institutions. 

First Party & Second Parly bclieve that collabormtion and co-operation 
between themselves will promote more offective use of cach of their resources, and 
provide each of them with enhanced opportunities, 

Both Parties, being legal entities in themsclves desire to sign this MOU for 
advancing their mutual interests, 

NIIT CAMP (Essjay lEducation LILP), the Sccond Party is engaged in Busincss, Manu•acturing, Skill Developnent, Education, Placement and R&D Services in the 
fields of- BANKING & IT TRAINING SERVICES- - and related fields. 

NOW THEREFORE, IN CONSIDERATION OF TIIE M¯TUAL PROMISES SET FORTII JN THIS MOU, TIIE PARTIES HERE TO AGREI: AS FOLLOWS: 

subject or contcxt shall include its succcssors -in-office, administrators and assigns). 



1.2 

1.3 

1.4 

2.1 

2.2 

The budding graduates from the institutions could play a key role in technological up 
gradation, innovation and conpctitivencss of an industry. Both parties believe that 

Close co-opcration between the two would bc of major benefit to the student 
community to cnhancc their skills and knowledge 

SKilI Development Programs: Second Party to train the students of First Party on the 

emerging technoBogies in order to bridge the skill gap and make them industry read. 

Ihe first party will allow the second narty access to studcnt data so that a webinar can be 

organizcd and / or allow a Can1pus Drive in the college premises. 

into Placement of Traincd Students: Second Party will actively engage to help the delivery 
First Party 

of the training and placement of students of the 

internships/jobs; and will facilitate placcments for the students. 

CLAUSEI SCOPE OF THE MOU 

CLAUSE 2 -RELATIONSHIP BETWEEN THE PARTIES 

It is expressly agreed that First Party and Second Party are acting under this MOU 

as independent contractors, and the relationship established under thís MOU shall not 

be construed as a partnership. Neither Party is authorized to use the other Party's 

name in any way, to make any representations or create any obligation or 

liability, expressed or implied, on behaif of the other Party, without the prior written 

consent of the other Party. Neither Party shall have, nor represent itself as having, 

any authority under the terms of this MOU to make agreernents of any kind in the name 

of or binding upon the other Party. 

This MoU is valid for a period of Two years from the date of commencement. And will 

be further extended as per the interest and consent of both the parties. 

Name of Institution 

Address: Mahat1ma Phule Institute of Management 

& Computer Studies Hadapsar Pune-411028 

Contact Details: 9823590469 

E-mails- profsachinbharadwaj@gmail.com 

Web- www.pdeampim.org 

Mahat1ma Phule Institute of 

Management & Computer Studies 

Authorizes Signatory 

Sachin Bharadwaj 

(Director of college) 

Name of Industry 

Address 412, 4" floor, East Wing, Aurora 
Towers,Camp Pune -411001 
Contact Details 9372011151 

E-mails- Zoheb.niitcamp@gmail.com 

Web - www.niitpune.in 

NIIT CAMP (Essjay Education LLP) 

Authorizes Signatory 

Zoheb Shaikh 

Business Develope 

Pune-1. 

Flooty 

wer 

Auror 



 

 

Grade: Outstanding: 90-100%, Excellent : 80-89%, Very Good : 70-79%, Good : 60-69%, Satisfactory : 50-59% 
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SDMS Enrollment No.CAN_24491150  

 

Certificate No. 23F2701520004888968

         Mr. / Ms. __RENUKA JAGTAP___________________________________________________________________________________                                                               

has successfully completed Certificate Program in Digital Marketing  on 31-Mar-2023   

conducted at ________________Hadapsur__________________________________  

during the period _____12-Dec-2022__________to________31-Mar-2023____________ 

 We have found the candidate’s performance to be “________Very Good                ”. 

Date Of Issue:    25 May 2023 

Place               : __N___e_w____D__e__l_h__i____ 

 

    
                               Issued by: NIIT Foundation                 

An Approved Training Partner of NSDC 

     

        Chief Operating Officer                                                                                                                                         Director 

  NIIT Foundation                                                                                                                                 NIIT Foundation

NIIT Foundation: 8, Balaji Estate, Guru Ravi Das Marg, Kalkaji, New Delhi - 110019, India. Email ID: contact@niitfoundation.org 

 

mailto:contact@niitfoundation.org


 

 

Grade: Outstanding: 90-100%, Excellent : 80-89%, Very Good : 70-79%, Good : 60-69%, Satisfactory : 50-59% 

 
 

Supported by 

 

 

 

 

 

 
 
SDMS Enrollment No.CAN_24501614  

 

Certificate No. 23F2701520004888925

         Mr. / Ms. __RAJENDRA PAWAR___________________________________________________________________________________                                                               

has successfully completed Certificate Program in Digital Marketing  on 31-Mar-2023   

conducted at ________________Hadapsur__________________________________  

during the period _____12-Dec-2022__________to________31-Mar-2023____________ 

 We have found the candidate’s performance to be “________Very Good                ”. 

Date Of Issue:    25 May 2023 

Place               : __N___e_w____D__e__l_h__i____ 

 

    
                               Issued by: NIIT Foundation                 

An Approved Training Partner of NSDC 

     

        Chief Operating Officer                                                                                                                                         Director 

  NIIT Foundation                                                                                                                                 NIIT Foundation

NIIT Foundation: 8, Balaji Estate, Guru Ravi Das Marg, Kalkaji, New Delhi - 110019, India. Email ID: contact@niitfoundation.org 

 

mailto:contact@niitfoundation.org


 

 

Grade: Outstanding: 90-100%, Excellent : 80-89%, Very Good : 70-79%, Good : 60-69%, Satisfactory : 50-59% 

 
 

Supported by 

 

 

 

 

 

 
 
SDMS Enrollment No.CAN_24511661  

 

Certificate No. 23F2701520004888935

         Mr. / Ms. __YUVRAJ ZENDE___________________________________________________________________________________                                                               

has successfully completed Certificate Program in Digital Marketing  on 31-Mar-2023   

conducted at ________________Hadapsur__________________________________  

during the period _____12-Dec-2022__________to________31-Mar-2023____________ 

 We have found the candidate’s performance to be “________Very Good                ”. 

Date Of Issue:    25 May 2023 

Place               : __N___e_w____D__e__l_h__i____ 

 

    
                               Issued by: NIIT Foundation                 

An Approved Training Partner of NSDC 

     

        Chief Operating Officer                                                                                                                                         Director 

  NIIT Foundation                                                                                                                                 NIIT Foundation

NIIT Foundation: 8, Balaji Estate, Guru Ravi Das Marg, Kalkaji, New Delhi - 110019, India. Email ID: contact@niitfoundation.org 

 

mailto:contact@niitfoundation.org


 

 

Grade: Outstanding: 90-100%, Excellent : 80-89%, Very Good : 70-79%, Good : 60-69%, Satisfactory : 50-59% 

 
 

Supported by 

 

 

 

 

 

 
 
SDMS Enrollment No.CAN_24502820  

 

Certificate No. 23F2701520004889014

         Mr. / Ms. __ROSHAN LONKAR___________________________________________________________________________________                                                               

has successfully completed Certificate Program in Digital Marketing  on 31-Mar-2023   

conducted at ________________Hadapsur__________________________________  

during the period _____12-Dec-2022__________to________31-Mar-2023____________ 

 We have found the candidate’s performance to be “________Very Good                ”. 

Date Of Issue:    25 May 2023 

Place               : __N___e_w____D__e__l_h__i____ 

 

    
                               Issued by: NIIT Foundation                 

An Approved Training Partner of NSDC 

     

        Chief Operating Officer                                                                                                                                         Director 

  NIIT Foundation                                                                                                                                 NIIT Foundation

NIIT Foundation: 8, Balaji Estate, Guru Ravi Das Marg, Kalkaji, New Delhi - 110019, India. Email ID: contact@niitfoundation.org 

 

mailto:contact@niitfoundation.org


 
 

 
 

Subject: Report on MBA Students' Management Games 

 

Management games are a valuable educational tool for MBA students, offering a 

variety of benefits that enhance their learning experience and prepare them for real-

world business challenges. Here are some of the key benefits of management games 

for MBA students: 

Practical Application of Concepts: Management games allow students to apply theoretical 

concepts and models learned in the classroom to simulated business scenarios. This practical 

experience reinforces their understanding of management principles and their ability to use them 

in decision-making. 

Experiential Learning: These games provide an experiential learning environment where 

students can make decisions, face consequences, and learn from their mistakes in a risk-free 

setting. This hands-on approach can deepen their understanding of complex business concepts. 

Teamwork and Collaboration: Many management games are team-based, requiring students to 

work together to achieve common goals. This fosters teamwork, collaboration, and interpersonal 

skills, which are crucial in the business world. 

Decision-Making Skills: Management games challenge students to make strategic decisions in a 

dynamic and competitive environment. This helps improve their decision-making skills, including 

critical thinking and problem-solving. 

Risk Management: Students can learn to assess and manage risks in a controlled environment, 

allowing them to understand the consequences of different risk strategies without real financial 

implications. 



 
 

 
 

Time Management: Managing a business simulation within a set timeframe teaches students the 

importance of time management and prioritization, skills they'll need in their careers. 

Competitive Strategy: MBA students can explore competitive strategies by competing against 

other teams or individuals in the game. This encourages strategic thinking and the ability to analyze 

competitors' moves. 

Financial Acumen: Many management games involve financial aspects, helping students develop 

financial literacy and an understanding of budgeting, forecasting, and financial analysis. 

Adaptability: As management games often simulate dynamic business environments, students 

learn to adapt quickly to changing circumstances and market conditions. 

Leadership Development: In team-based games, students may take on leadership roles, providing 

them with opportunities to develop leadership and communication skills. 

Decision Communication: Students often need to communicate their decisions and strategies to 

their teams or instructors. This practice enhances their ability to articulate and defend their choices. 

Ethical Considerations: Some management games incorporate ethical dilemmas, encouraging 

students to think about the ethical implications of their decisions and actions in a business context. 

Analytical Skills: Analyzing data, interpreting results, and making data-driven decisions are 

critical skills in modern business. Management games often involve data analysis, helping students 

build these skills. 

Confidence Building: Successfully managing a business simulation and achieving positive 

outcomes can boost students' confidence in their management abilities. 

Fun and Engagement: Management games are engaging and enjoyable, making learning more 

enjoyable and motivating students to actively participate in the learning process. 



 
 

 
 

Overall, management games provide a holistic learning experience for MBA students by 

combining theoretical knowledge with practical application, teamwork, strategic thinking, and 

decision-making skills. These games prepare students for the challenges they will face in their 

future careers and help them become well-rounded and effective business professionals. 
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Subject: Report on MBA Students' Social Awareness Drive 

 

The study of social responsibility holds several benefits for MBA students, as it 

equips them with a holistic perspective on business and management. Here are some 

of the key benefits: 

Ethical Leadership: Understanding social responsibility helps MBA students develop ethical 

leadership skills. They learn to make decisions that consider the broader impact on society, 

stakeholders, and the environment, which is essential in today's business landscape. 

Competitive Advantage: Companies that prioritize social responsibility often gain a competitive 

edge. MBA students who grasp these concepts can help organizations create strategies that attract 

socially conscious consumers and investors. 

Risk Management: Knowledge of social responsibility enables MBA students to identify and 

mitigate potential risks associated with ethical, environmental, and social issues. This helps 

organizations avoid negative publicity, legal challenges, and financial losses. 

Innovation: Socially responsible businesses often innovate to address societal challenges. MBA 

students trained in this area can contribute fresh ideas and solutions to drive innovation within 

organizations. 

Reputation Management: MBA students learn how social responsibility can impact a company's 

reputation. They can help organizations build and protect their brand image by engaging in 

responsible business practices. 



 
 

 
 

Stakeholder Engagement: Understanding social responsibility enables MBA students to better 

engage with various stakeholders, including customers, employees, investors, and regulators. They 

can build stronger relationships and enhance trust. 

Sustainable Practices: MBA programs focusing on social responsibility teach students about 

sustainable business practices, including environmental sustainability and responsible supply 

chain management. This knowledge is vital in today's world, where sustainability is a growing 

concern. 

Corporate Governance: MBA students gain insights into effective corporate governance 

practices that ensure transparency, accountability, and responsible decision-making within 

organizations. 

Compliance and Regulations: Social responsibility studies prepare MBA students to navigate 

the complex web of regulations and compliance requirements related to ethical, environmental, 

and social issues. 

Career Opportunities: Many companies seek MBA graduates who have a strong understanding 

of social responsibility, as they are viewed as assets in shaping the company's future in alignment 

with societal needs and expectations. 

Personal Values Alignment: MBA students who value social responsibility can align their 

personal beliefs with their career aspirations. They can work for organizations that share their 

commitment to making a positive impact on society. 

Global Perspective: The study of social responsibility often includes global perspectives, helping 

MBA students understand the challenges and opportunities associated with doing business in 

different regions and cultures. 



 
 

 
 

In summary, the study of social responsibility enhances an MBA student's skill set, making them 

more well-rounded, ethical, and socially conscious business leaders. It not only benefits their own 

career prospects but also contributes to the development of more responsible and sustainable 

business practices globally. 
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Subject:  Report  on  MBA  Students'  Innovative  teaching  and  learning

methodologies

Innovative teaching and learning methodologies can bring about a multitude of

benefits for  MBA students.  These methodologies go beyond traditional  lecture-

style teaching and foster a more engaging and effective learning experience. Here

are some of the key advantages:

Enhanced Engagement: Innovative teaching methods, such as case studies, simulations, and

interactive discussions, actively engage students in the learning process. This higher level of

engagement can lead to better retention of course material.

Real-world Relevance: Many innovative methods incorporate real-world scenarios and practical

applications. This helps MBA students bridge the gap between theory and practice, making the

knowledge gained in the classroom directly applicable to their future careers.

Critical Thinking: Methods like problem-based learning and group projects encourage critical

thinking  and  problem-solving  skills.  MBA students  learn  how to  analyze  complex  business

challenges, make informed decisions, and communicate their ideas effectively.

Collaborative Skills: Group projects, team-based learning, and collaborative exercises promote

teamwork and communication skills. MBA students develop the ability to work effectively with

diverse groups, reflecting the dynamics of modern workplaces.



Personalized  Learning: Some  innovative  methodologies,  such  as  flipped  classrooms  or

adaptive learning, allow students to learn at their own pace and tailor their learning experience to

their needs. This can accommodate different learning styles and abilities.

Technology Integration: Incorporating technology, such as online platforms, virtual reality, and

data analytics tools, can make learning more interactive and relevant to today's digital business

landscape.

Global Perspective: Innovations in teaching often include opportunities for global exposure,

such as  virtual  international  collaborations  or  global  case studies.  This  helps  MBA students

develop a global mindset and cultural competence.

Experiential Learning: Methods like internships, consulting projects, and field studies provide

hands-on, experiential learning opportunities. MBA students gain practical experience and learn

by doing, reinforcing classroom concepts.

Creativity  and  Innovation: Some  innovative  methodologies  encourage  creativity  and

innovation. Students are challenged to think outside the box, propose novel solutions, and adapt

to changing business environments.

Lifelong Learning: MBA students exposed to innovative teaching methods are more likely to

develop a passion for lifelong learning. They understand the value of continuous education and

adaptation in a rapidly evolving business world.

Networking: Collaborative  and interactive  learning  environments  often  facilitate  networking

among students,  faculty,  and industry professionals.  These  connections  can  lead  to  valuable

opportunities for internships, jobs, and partnerships.



Improved Communication: Methods that involve presentations, debates, and discussions help

MBA students refine their communication skills, an essential attribute for success in leadership

and management roles.

Higher Retention Rates: Active learning approaches have been shown to improve retention

rates. MBA students are more likely to remember and apply what they've learned when they have

actively engaged with the material.

Higher Job Market Competitiveness: Graduates of MBA programs that incorporate innovative

teaching methods are often better equipped to meet the demands of the job market, making them

more competitive candidates for top positions.

In conclusion, innovative teaching and learning methodologies offer MBA students a wide array

of benefits, ranging from increased engagement and real-world relevance to the development of

critical  thinking,  collaborative  skills,  and a global perspective.  These methods prepare MBA

students to excel in their careers and adapt to the evolving business landscape.
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SUMMER INTERNSHIP PROGRAM

Internships play a pivotal role in shaping the educational journey of MBA students by offering a
bridge between academic knowledge and practical experience.  Here are some ways in which
internships significantly benefit MBA students:

Real-world Application: Internships allow MBA students to apply the theories and concepts
they've  learned  in  the  classroom to  real-world  business  scenarios.  This  hands-on experience
helps solidify their understanding of business practices and strategies.

Skill Development: Internships provide an opportunity for students to develop and enhance a
wide  range  of  skills,  including  problem-solving,  communication,  teamwork,  and  leadership.
These skills are crucial for success in any business career.

Networking: Internships enable students to build a professional  network within their  chosen
industry. Establishing connections with industry professionals, mentors, and colleagues can open
doors to future job opportunities and career growth.

Industry Insights: Through internships, MBA students gain valuable insights into the specific
industry they are interested in. They learn about industry trends, challenges, and best practices,
which can be invaluable when making career decisions.

Resume  Enhancement: A  well-executed  internship  adds  significant  weight  to  a  student's
resume. It demonstrates to potential employers that the student has practical experience and is
ready to contribute to a company from day one.

Career Clarity: Internships provide MBA students with a firsthand look at different roles and
functions  within  a  company.  This  exposure  helps  students  clarify  their  career  goals  and
determine which areas of business align best with their interests and skills.



References and Recommendations: A successful internship often leads to strong references
and recommendations from supervisors and colleagues. These endorsements can be influential
when applying for future positions.

Confidence Boost: By successfully navigating the challenges of an internship, MBA students
gain confidence in their abilities and decision-making skills. This newfound confidence can be a
valuable asset throughout their careers.

Job Placement: Many MBA students secure full-time job offers from the companies where they
interned. Companies often prefer to hire individuals they have already trained and familiarized
with their operations.

Global Perspective: For MBA students interested in international business, internships abroad
provide a unique opportunity to gain a global perspective, understand different business cultures,
and adapt to diverse work environments.

In conclusion, internships are an integral part of an MBA student's educational journey. They

offer a practical learning experience, skill development, networking opportunities, and a clearer

path toward career success.
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VALUE-ADDED COURSES

Value-added courses  can provide significant  benefits  to MBA students,  complementing  their
core curriculum and enhancing their overall educational experience. Here are some of the key
advantages of value-added courses for MBA students:

Specialized  Knowledge: Value-added  courses  often  focus  on  specific  niche  areas,  allowing
MBA students  to  acquire  specialized  knowledge  and skills  that  may  not  be  covered  in  the
standard MBA curriculum. This expertise can make them more competitive in the job market.

Diversification of Skills: These courses can help students diversify their skill set. For instance, a
finance-focused MBA student  might  take  a  marketing  value-added course  to  gain a  broader
understanding of business functions.

Increased Marketability: MBA graduates with additional certifications or expertise from value-
added  courses  are  often  more  attractive  to  employers.  It  demonstrates  a  commitment  to
continuous learning and the ability to apply knowledge to practical situations.

Networking Opportunities:  Value-added courses may include opportunities  to connect  with
industry professionals, guest speakers, and fellow students who share similar interests.  These
connections can be valuable for future career opportunities and collaborations.

Entrepreneurial Skills: Courses related to entrepreneurship and innovation can be particularly
beneficial  for MBA students looking to start their  own businesses or work in startups. They
provide the knowledge and tools needed to navigate the entrepreneurial landscape.



Global  Perspective: Some value-added courses  may focus  on international  business,  global
markets,  or  cultural  understanding.  This  can  be  especially  valuable  in  an  increasingly
interconnected global economy.

Problem-Solving Skills: Many value-added courses involve case studies, simulations, and real-
world  projects.  These  activities  help  students  develop  strong  problem-solving  and  decision-
making skills.

Career Advancement:  Specialized courses can help MBA students advance in their  current
careers or transition into new roles or industries. For example, a project management course can
be highly valuable for those pursuing leadership roles.

Personal Growth: Value-added courses can contribute to personal growth and self-confidence.
As  students  acquire  new  skills  and  knowledge,  they  become  more  capable  and  adaptable
individuals.

Differentiation: In a competitive job market, having additional qualifications from value-added
courses can differentiate MBA graduates from their peers. It can be the factor that sets them
apart during the hiring process.

Adaptability:  The business  landscape  is  constantly  evolving.  Value-added courses  can  help
MBA students stay up-to-date with the latest  trends, technologies,  and best practices in their
chosen fields.

Holistic  Learning:  Value-added  courses  encourage  a  holistic  approach  to  education  by
encouraging students to explore topics beyond their  core MBA subjects.  This broadens their
perspective and fosters a well-rounded education.

In  summary,  value-added  courses  offer  MBA  students  a  range  of  advantages,  including
specialized knowledge, diversified skills, enhanced marketability, and networking opportunities.
These  courses  empower  students  to  be  more  adaptable,  competitive,  and successful  in  their
careers, making them a valuable addition to any MBA program.



Value Added Course
Bridge course for English Communication (CC - I)

Duration:  04 weeks (32 Hours)
Course Learning Outcomes (CLOs):
After completing the course, the student will be competent in:



1. Integrating  accurate  pronunciation  in  speech  through an  in-depth  analysis  of  sounds  in
phonetics.

2. Applying the syntax of grammar in English to communicate effectively 
3. Attaining fluency through regular practice and speaking skills through efficient usage of

vocabulary.  
4. Engaging in classroom discourse to  develop skills  in  interactive communication so that

deficiencies in spoken English are eliminated.
5. Designing  pertinent  dialogue  for  effective  consolidation  of  education-based  learning

experiences.
6. Evaluating conversations, speeches and digital content to identify analysis and remediate

language errors.  

Unit No: Description Theory Practical Total
Unit I Unit I Phonetics

Sounds of English – Vowels, Consonants and 
Diphthongs

4 2 6

Unit II Vocabulary
Words used for day today communication

     3 3 6

Unit III Common Communication Functions
Module I - Greetings and Introducing oneself
Module II – Personal Information
Module III – Hobbies and Interest
Module IV – Everyday Activities
Module V – Directions and Instructions
Module VI – Job Interviews
Module VII – Visiting places
Module VIII – Enquiring
Module IX – Thanking people and responding to 
thanks
Module X – Apology and responding to sorry
Module XI – Permission to do something

10 6 16

Unit -IV Grammar
Important parts of speech, Auxiliary verbs, Tenses, 
Active & Passive voice, Direct and reported speech

2 2 4



                                    Total 19 13 32

                                                                                      

                               

Value Added Course

Basic Computer Education (CC- II)

Duration: 04 weeks (32 Hours)

Course Learning Outcomes (CLOs) :

After completing the course, the student teacher will be competent in:



1. Developing the skill of digital literacy among learners
2. Selecting the suitable computer hardware/software and operating systems for personal use.
3. Applying  basics  of  technologies  to  web-based  applications,  social  networking  tools  and

searching strategies.
4. Designing  innovative  teaching  learning  material  using  MS  Office  applications  and

multimedia.
5. Exploring  internet  technology  to  create  e-support  systems,  e-content,  e-classrooms,  e-

assessments, tutorials, remedial interactive automated modules for facilitate e-learning and
web authoring.

Description Theory Practical Total
Unit I Introduction to Computers

Fundamentals, anatomy, classification, input-output 
devices, types of memory devices, operating system 
basics and types of software.

3 3 6

Unit II Graphical User Interface (GUI) and Windows 
Desktop OS         

Getting started with Windows, securing and 
manipulating work with Windows Operating System.
Saving and retrieving files from secondary storage 
devices. (CD and Pen drive).

4 2 6

Unit III Internet Basics

Introduction to internet of things: e-mail, surfing, 
browsing, chatting, search engines and websites.
Accessing and browsing the internet for relevant 
information: Google.com, Kiddle.com,   
Courseera.com, Eden,  SWAYAM , Animations, 
Remixing media and feedback analysis using Google 
forms

4 4 8

Unit -IV MS Office Packages:   

 MS Word – Customizing word documents, 
pursuing objects, comments and tables.

 MS Excel – Worksheets, simple functions, charts 
and graphs.

6 6 12



 MS Power point – Creating, customizing and 
showcasing presentations.

 MS Publisher - Creating letters, greetings, 
newsletters and web pages.

 MS Access – Creating database:  Primary, 
secondary keys, forms, queries and reports.

                                    Total 17 15 32

References:

1) Glance Publishers – California – text books
2) Digital Learning - Journal www.digital learning. 
3) Kumar K.L. Educational Technology, New Age Institutional (P) Limited Publishers
4) Usha Rao, Educational Technology, Himalaya Publishing House.
5) Calhan S.S.Innovation in Teaching-learning process, New Delhi. Vikas Publishing House

Pvt. Ltd.
6) Vanaja. M: Educational Technology, Neelkamal Publication Pvt. Ltd.
7) Ramakrishna A.S. Educational Technology (Telugu Version).
8) Vani, M, Ch.Chandrasekhar: educational Technology, Neelkamal Publications    Pvt Ltd.
9) Sharma R.R.Educational Technology, New Delhi, Loyal Publication.

                   Value Added Course

                                     Soft Skills (CC- III)

 Duration: 04 weeks (32 hours)                                                                            Credits:  1

Course Learning Outcomes (CLOs) ::
After completing the course, the student teacher will be competent in:
1. Fostering efficient communication skills and interpersonal skills

http://www.digital/


2. Reflecting on leadership qualities for working collaboratively.
3. Developing skills of negotiation and conflict management
4. Enhancing decision making through innovative problem-solving strategies
5. Applying time and stress management strategies to daily life.
6.  Acquiring employability in diversified roles in the contemporary society 

S.Nos. DESCRIPTION Theory Practical Total 
1  COMMUNICATION SKILLS

 International Phonetic Alphabet (IPA) Symbols
 Speaking with grammatical accuracy
 Oral - Planning, Delivering Presentation
 Pronunciation 
 Academic Writing
 Communication as a skill for career building

5 7 12

2.  INTERPERSONAL SKILLS
 Verbal Communication
 Non-verbal Communication
 Listening Skill 
 Negotiation
 Problem-Solving
 Decision-Making
 Assertiveness

6 6 12

3  PUBLIC  SPEAKING
 Overcoming Fear
 Knowing Your Audience
 Researching Your Topic
 Effective Content
 Developing Public Speaking Techniques
 Body Language (personal space, appearance, 

gestures)

6 6 12

4  LEADERSHIP AND TEAM 
MANAGEMENT

 Qualities of a Good Leader
 Leadership Styles
 Decision Making

4 8 12



 Intrapersonal Skills
 Interpersonal Skills
 Problem Solving
 Critical Thinking
 Negotiation Skills

5  CONFLICT MANAGEMENT
 Strategies for dealing with conflict (compete or 

fight, collaboration, compromise or negotiate 
denial or avoidance, Smoothing over the 
problem).

 Essential Skills for Handling Conflict (describe 
the situation, express your feelings, specify what
you want, develop assertiveness)

5 7 12

6  DECISION MAKING
 Decision  making  process  (recognize  problem,

analyze  problem,  consider  goals,  look  for
alternatives,  select  the  best  alternative,  put
decision  into  action,  accept  responsibility,
evaluate results.

 Creativity
 Critical Thinking
 Ingenuity
 Innovation
 Resourcefulness
 Flexibility
 Confidence Building
 Fostering a decision making culture

5 7 12

7  TIME MANAGEMENT
 Identifying Time Wasters
 Time Management Tips

4 8 12

8  STESS MANAGEMENT
 Identifying Factors Responsible For Stress
 Stress Management Tips
 Test Preparation Tips
 Employment Related Stress

4 8 12



 Relationship Stress
TOTAL 40 46 96

References:
1. Handbook provided by College

      2. Butterfield, J.  (2017). Soft Skills for Everyone    

Value Added Course

DIGITAL MARKETING  (CC- IV)

 Duration: 04 weeks (32 hours)                                                                            Credits:  1

Incharge Teacher : Prof. Dhiresh A. More 

Course Learning Outcomes (CLOs) ::
After completing the course, the student teacher will be competent in:



1. DEFINE various concepts related to Digital Marketing
2. EXPLAIN the role of Facebook, Google Ad words, Youtube and Email in digital 

marketing.
3. MAKE USE OF Facebook, Google Ad words, Youtube and Email for carrying out digital

marketing of real life products. 

S.Nos. DESCRIPTION Theory Practical Total 
1  Digital Marketing Planning and Structure

 Inbound vs Outbound Marketing,
 Understanding Traffic, Understanding Leads,
  Strategic Flow for Marketing Activities.
 One Page Website 
 Strategic Design of Home Page, 
 Strategic Design of Products & Services Page,

5 7 12

2.  Facebook Marketing Fundamentals
 Creating Facebook Page 
 Creating facebook A


6 6 12

3  Google Adwords 
 Understanding Adwords, 
 Google Ad Types,
  Pricing Models, PPC Cost Formula, Ad Page 

Rank,
  Billing and Payments, 
 Adwords User Interface, 
 Keyword Planning, Keywords Control, 
 Creating Ad Campaigns, 
 Creating Text Ads, 
 Creating Ad Groups, Bidding Strategy for CPC, 

Case Studies. PPC, CPM, CPA , 


6 6 12

4  You Tube Marketing 
 Video Flow, 
 Google Pages for YouTube Channel, 
 Verify Channel,

4 8 12



  Webmaster Tool –Adding Asset, 
 Associated Website Linking,
  Custom Channel URL, Channel ART, Channel 

Links, 
 Channel Keywords Leadership Styles

5  E-mail Marketing content writing 
 Email Software and Tools,
  Importing Email Lists, 
 Planning Email Campaign, 
 Email Templates and Designs, 
 Sending HTML 
 Email Campaigns

5 7 12

TOTAL 26 34 60

References:
1. Google Adwords for Beginners: A Do-It-Yourself Guide to PPC Advertising, Cory 

Rabazinsky,  

                                                                                     

                                                  

Value Added Course

Introduction to Labour Laws (CC- V)

 Duration: 04 weeks (32 hours)                                                                            Credits:  1

Incharge Teacher : Prof. Ashwini S. Walhekar  

Course Learning Outcomes (CLOs) ::
After completing the course, the student teacher will be competent in:



4. AWARENESS about foundation of labor legislation.
5. UNDERSTAND the legislation related to various labor and social laws. 

S.Nos. DESCRIPTION Theory Practical Total 
1  Unit 1: Introduction to Labour Legislation - 

Philosophy of Labour Laws, Labour Laws – 
Concept, Evolution and reign of labor laws, 
Objectives, classification of labor law, Process 
of law formation – from Bill to Act, Need, 
challenges & problems. International Labour 
Organization and International Labor 
Conference, Indian Constitution & Labour 
Legislations, Changing scenario of labour laws. 
(3+1)

5 7 12

2.  Unit 2: Legislations Related to Wages and 
Compensation - The Payment of Wages Act 
1936 – Definition, Responsibility for payment 
of wages, Fixation of wage period, Time of 
payment of wages, Deduction from wages, 
Maintenance of registers and records, 
Inspectors, claims and penalties. 

6 6 12

3  Unit 3: Legislation Governing Industrial 
Relations - Industrial employment (Stranding 
Order) Act 1946 – Definitions: Appellate 
authority, Certifying officer, Standing Order; 
Submission, Certification, Registration of draft 
standing orders; Date of operation of draft 
standing orders; Duration and modification of 
standing orders. 

6 6 12

4  Legislation for Social Security - Employee's 
Provident Funds Miscellaneous Provisions Act, 
1952 – Definitions: Basic wages, Contribution; 
Employees Provident Funds Scheme; 
Contribution by employer and employee, 
Modification of the scheme; Inspectors; 
Penalties  

4 8 12



TOTAL 21 27 48

References:
1. Industrial and Labour Law – S.P. Jain

 2. Labor Law by Malik

 3. Employee Relations Management by P.N. Singh, Neeraj Kumar, Pearson Publication

                                                       

                                                               

                                                                                                         

Value Added Course

Income Tax (CC- VI)

 Duration: 04 weeks (32 hours)                                                                         Credits:  1

Incharge Teacher: Prof. Rajendra Sathe   

Course Learning Outcomes (CLOs):
After completing the course, the student teacher will be competent in:

6. AWARENESS about foundation of labor legislation.



7. UNDERSTAND the legislation related to various labor and social laws. 

S.Nos. DESCRIPTION Theory Practical Total 
1  Introduction of Income Tax Act, 1961, Basic 

definitions and concepts – Direct Tax, Indirect 
Tax, Person, Assessee, Deemed Assessee, 
Assessment Year, Previous Year, Residential 
Status of an individual assessee and company, 
Income exempt from Tax– Gratuity, Leave 
Travel Concession, Encashment of Unutilized 
Earned Leave on Retirement, Pension, 
Voluntary Retirement Receipts, Retrenchment 
Compensation, Receipts from Life Insurance 
Corporation, HRA, Payment from NPS Trust to 
an assesseeon closure of his account/ Opting out
of the pension scheme and Payment from NPS 
Trust to an employee on partial withdrawal, 
Agriculture Income

3 2 05

2.  Income under the Head “Salaries”& “Income 
from House Property”: Meaning of salary, Basis
of charge of salary income, different forms of 
salary, different forms of allowances, 
perquisites, permissible deductions from salary 
income, tax treatment of provident fund, Basis 
of charge, property income not charged to tax, 

8 2 10

3  Income under the Head “Profits and Gains of 
Business and Profession”: Computation of profit
or gain from business and profession (expenses 
expressly allowed as deduction; general 
deductions; expenses specifically disallowed) 
basis of charge; chargeable incomes; specific 
deductions; amount not deductible 

8 2 10

4  Income under the Head “Capital Gain” and 
“Other Sources”: Capital Gain”- Meaning- 
Capital Gain, Basis of charge, important 
definitions like Capital Asset, Short Term 

8 2 10



Capital Asset, Long Term Capital Asset, 
Transfer of Capital Asset, Short Term Capital 
Gain and Long term Capital Gainand their 
computation. “Other Sources” - Incomes 
Chargeable Under the head “Other Sources” 
(Section 56), Deductions Allowable (Sec. 57), 
Deductions Not Allowable (Sec 58), Bond 
Washing Transactions and Dividend Stripping 
(Sec 94)

TOTAL 27 08 35

References:
1.Direct Taxes, Ravi Kishore 

2. Direct Taxes, J.P. Jakhotiya

3. Direct Taxes, Dr. Girish Ahuja & Dr. Ravi Gupta 

4. Direct Taxation, Dr. Pradip Kumar Sinha

                       

                                                                            



 
 

 

Subject: Report on MBA Students' teaching and learning feedback 

mechanism 

 

A teaching and learning feedback mechanism is an essential component of any educational 

program, including MBA programs. It allows for continuous improvement in teaching methods 

and enhances the learning experience for students. Here are some of the key benefits of 

implementing a feedback mechanism for MBA students: 

Improvement in Teaching Quality: Feedback from MBA students helps instructors identify 

areas where they excel and areas that may need improvement. This information can lead to 

adjustments in teaching methods, materials, and strategies to enhance the overall quality of 

instruction. 

Customization of Curriculum: Feedback allows educators to tailor the curriculum to better meet 

the needs and preferences of students. This ensures that the content remains relevant and engaging, 

increasing student motivation and learning outcomes. 

Enhanced Student Engagement: When students feel that their opinions are valued and acted 

upon, they are more likely to actively engage in the learning process. This engagement can lead to 

higher levels of understanding and retention of course material. 

Identification of Gaps in Knowledge: Feedback can help instructors pinpoint areas where 

students are struggling or have gaps in their knowledge. Instructors can then address these gaps 

through additional instruction or support. 

Alignment with Learning Objectives: Feedback mechanisms can ensure that teaching methods 

align with the program's learning objectives. This ensures that students are receiving the education 

they need to succeed in their MBA program and future careers. 



 
 

 

Enhanced Communication Skills: MBA students are often required to provide constructive 

feedback in a professional manner. Engaging in this process helps them develop essential 

communication skills that are valuable in the business world. 

Continuous Improvement Culture: By fostering a culture of continuous improvement through 

feedback, MBA programs can prepare students to be adaptable and open to change, skills that are 

highly valuable in dynamic business environments. 

Increased Accountability: Knowing that their teaching methods will be evaluated, instructors 

may become more accountable for their performance, leading to improved teaching practices. 

Enhanced Student Satisfaction: When students see that their feedback is taken seriously and 

results in positive changes, their overall satisfaction with the program is likely to increase. 

Preparation for the Workplace: In the business world, providing and receiving feedback is a 

common practice. MBA students who are accustomed to this process in an academic setting are 

better prepared for giving and receiving feedback in their careers. 

Data-Driven Decision-Making: Feedback mechanisms provide data that can be used to make 

informed decisions about curriculum design, faculty development, and program improvements. 

Improved Student Retention: When students feel heard and supported through feedback 

mechanisms, they are more likely to persist and complete their MBA programs. 

Enhanced Program Reputation: MBA programs that actively seek and act upon feedback tend 

to build a positive reputation, attracting more high-quality students and faculty members. 

In summary, a teaching and learning feedback mechanism in MBA programs is a vital tool for 

continuous improvement, ensuring that both students and instructors benefit from the educational 

experience. It fosters a culture of accountability, engagement, and responsiveness to evolving 

educational needs, ultimately preparing students for success in their careers. 



 
 

 

 

 

SR.NO  TITLE LINK 

1 PARENTS 

FEEDBACK 

FORM 

https://docs.google.com/forms/d/e/1FAIpQLSdORfLkBDjR_Zhj8pNqjTn

QxvA4n-FEhIVlZxmnn5dMUXMXbg/viewform?usp=sf_link 

 

 

2 STUDENTS 

FEEDBACK 

FORM 

https://docs.google.com/forms/d/e/1FAIpQLScKehZZXW7yChjyOlzC6h

G_g2Q-UNIWPvvoGP0EdznBVtseOw/viewform?usp=sf_link 

 

3 ALUMNI 

FEEDBACK 

FORM 

https://docs.google.com/forms/d/e/1FAIpQLSfOzJXMKhsoWx0xc10jAe

mjW672v2eqlo4kNKFKEtmsbXmwWg/viewform?usp=sf_link 

 

4 TEACHERS 

FEEDBACK 

FORM  

https://docs.google.com/forms/d/e/1FAIpQLSd7_1Dme-

tTKNwt16kh3_PTVUSBBzu80iSVh86xIa_5pYOSBg/viewform?usp=sf_lin

k 

 

5 EMPLOYER

S 

FEEDBACK 

FORM  

https://docs.google.com/forms/d/e/1FAIpQLSfmP9srLRQWRWWLfJiiun

OO2L94Ou7d5KrqLpWuVUGxBTlVqA/viewform?usp=sf_link 

 

 

https://docs.google.com/forms/d/e/1FAIpQLSdORfLkBDjR_Zhj8pNqjTnQxvA4n-FEhIVlZxmnn5dMUXMXbg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSdORfLkBDjR_Zhj8pNqjTnQxvA4n-FEhIVlZxmnn5dMUXMXbg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLScKehZZXW7yChjyOlzC6hG_g2Q-UNIWPvvoGP0EdznBVtseOw/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLScKehZZXW7yChjyOlzC6hG_g2Q-UNIWPvvoGP0EdznBVtseOw/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSfOzJXMKhsoWx0xc10jAemjW672v2eqlo4kNKFKEtmsbXmwWg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSfOzJXMKhsoWx0xc10jAemjW672v2eqlo4kNKFKEtmsbXmwWg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSd7_1Dme-tTKNwt16kh3_PTVUSBBzu80iSVh86xIa_5pYOSBg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSd7_1Dme-tTKNwt16kh3_PTVUSBBzu80iSVh86xIa_5pYOSBg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSd7_1Dme-tTKNwt16kh3_PTVUSBBzu80iSVh86xIa_5pYOSBg/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSfmP9srLRQWRWWLfJiiunOO2L94Ou7d5KrqLpWuVUGxBTlVqA/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLSfmP9srLRQWRWWLfJiiunOO2L94Ou7d5KrqLpWuVUGxBTlVqA/viewform?usp=sf_link


 
 

 
 

Subject: Report on MBA Students' Value-added Courses 

 

 

Value-added courses can provide significant benefits to MBA students, complementing their core 

curriculum and enhancing their overall educational experience. Here are some of the key 

advantages of value-added courses for MBA students: 

Specialized Knowledge: Value-added courses often focus on specific niche areas, allowing MBA 

students to acquire specialized knowledge and skills that may not be covered in the standard MBA 

curriculum. This expertise can make them more competitive in the job market. 

Diversification of Skills: These courses can help students diversify their skill set. For instance, a 

finance-focused MBA student might take a marketing value-added course to gain a broader 

understanding of business functions. 

Increased Marketability: MBA graduates with additional certifications or expertise from value-

added courses are often more attractive to employers. It demonstrates a commitment to continuous 

learning and the ability to apply knowledge to practical situations. 

Networking Opportunities: Value-added courses may include opportunities to connect with 

industry professionals, guest speakers, and fellow students who share similar interests. These 

connections can be valuable for future career opportunities and collaborations. 

Entrepreneurial Skills: Courses related to entrepreneurship and innovation can be particularly 

beneficial for MBA students looking to start their own businesses or work in startups. They provide 

the knowledge and tools needed to navigate the entrepreneurial landscape. 

Global Perspective: Some value-added courses may focus on international business, global 

markets, or cultural understanding. This can be especially valuable in an increasingly 

interconnected global economy. 

Problem-Solving Skills: Many value-added courses involve case studies, simulations, and real-

world projects. These activities help students develop strong problem-solving and decision-

making skills. 



 
 

 
 

Career Advancement: Specialized courses can help MBA students advance in their current 

careers or transition into new roles or industries. For example, a project management course can 

be highly valuable for those pursuing leadership roles. 

Personal Growth: Value-added courses can contribute to personal growth and self-confidence. 

As students acquire new skills and knowledge, they become more capable and adaptable 

individuals. 

Differentiation: In a competitive job market, having additional qualifications from value-added 

courses can differentiate MBA graduates from their peers. It can be the factor that sets them apart 

during the hiring process. 

Adaptability: The business landscape is constantly evolving. Value-added courses can help MBA 

students stay up-to-date with the latest trends, technologies, and best practices in their chosen 

fields. 

Holistic Learning: Value-added courses encourage a holistic approach to education by 

encouraging students to explore topics beyond their core MBA subjects. This broadens their 

perspective and fosters a well-rounded education. 

In summary, value-added courses offer MBA students a range of advantages, including specialized 

knowledge, diversified skills, enhanced marketability, and networking opportunities. These 

courses empower students to be more adaptable, competitive, and successful in their careers, 

making them a valuable addition to any MBA program. 

 

 

 

 

 

 

 

 



 
 

 
 

       VALUE ADDED COURSES 

 

INDEX 

SR. NO. PARTICULARS/ NAME OF THE COURSE 

1 SYLLABUS OF BRIDGE COURSE FOR ENGLISH 

COMMUNICATION ( - I) 

2 SYLLABUS OF BASIC COMPUTER EDUCATION (- II) 

3   SYLLABUS OF SOFT SKILLS (- III) 

 

4 SYLLABUS OF DIGITAL MARKETING  ( IV) 

5   SYLLABUS OF INTRODUCTION TO LABOUR LAWS (V) 

 

6   SYLLABUS OF INCOME TAX (VI) 

 

7   ATTENDANCE SHEET OF STUDENTS 

8  SAMPLE OF CERTIFICATE ISSUED TO THE STUDENTS 

 

 

 

 

 

 



 
 

 
 

 

Value Added Course 

Bridge course for English Communication (CC - I) 

 

Duration:  04 weeks (32 Hours)        

Course Learning Outcomes (CLOs): 

After completing the course, the student will be competent in: 

 

1. Integrating accurate pronunciation in speech through an in-depth analysis of sounds in 

phonetics. 

2. Applying the syntax of grammar in English to communicate effectively  

3. Attaining fluency through regular practice and speaking skills through efficient usage of 

vocabulary.   

4. Engaging in classroom discourse to develop skills in interactive communication so that 

deficiencies in spoken English are eliminated. 

5. Designing pertinent dialogue for effective consolidation of education-based learning 

experiences. 

6. Evaluating conversations, speeches and digital content to identify analysis and remediate 

language errors.   

 

 

 

Unit No: Description Theory Practical Total 

Unit I Unit I Phonetics     

Sounds of English – Vowels, Consonants and 

Diphthongs 

 

4 

 

2 

 

 

6 

Unit II Vocabulary 

Words used for day today communication 

     3 3 6 

Unit III Common Communication Functions  

Module I - Greetings and Introducing oneself 

Module II – Personal Information 

Module III – Hobbies and Interest 

Module IV – Everyday Activities 

Module V – Directions and Instructions 

Module VI – Job Interviews 

10 6 16 



 
 

 
 

Module VII – Visiting places 

Module VIII – Enquiring 

Module IX – Thanking people and responding to 

thanks 

Module X – Apology and responding to sorry 

Module XI – Permission to do something 

Unit -IV Grammar     

Important parts of speech, Auxiliary verbs, Tenses, 

Active & Passive voice, Direct and reported speech 

2 2 4 

                                     Total 19 13 32 

 

                                                                                          

 

 

                                

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Value Added Course 

Basic Computer Education (CC- II) 

 

Duration: 04 weeks (32 Hours)       

Course Learning Outcomes (CLOs) : 

After completing the course, the student teacher will be competent in: 

1. Developing the skill of digital literacy among learners 

2. Selecting the suitable computer hardware/software and operating systems for personal use. 

3. Applying basics of technologies to web-based applications, social networking tools and 

searching strategies. 

4. Designing innovative teaching learning material using MS Office applications and multimedia. 

5. Exploring internet technology to create e-support systems, e-content, e-classrooms, e-

assessments, tutorials, remedial interactive automated modules for facilitate e-learning and 

web authoring. 

 Description Theory Practical Total 

Unit I Introduction to Computers     

Fundamentals, anatomy, classification, input-output 

devices, types of memory devices, operating system 

basics and types of software. 

 
3 

 
3 

 
6 

Unit II Graphical User Interface (GUI) and Windows 

Desktop OS           

Getting started with Windows, securing and 

manipulating work with Windows Operating System. 

Saving and retrieving files from secondary storage 

devices. (CD and Pen drive). 

4 2 6 

Unit III Internet Basics      

Introduction to internet of things: e-mail, surfing, 

browsing, chatting, search engines and websites. 

Accessing and browsing the internet for relevant 

information: Google.com, Kiddle.com,    

4 4 8 



 
 

 
 

Courseera.com, Eden,  SWAYAM , Animations, 

Remixing media and feedback analysis using Google 

forms 

Unit -IV MS Office Packages:            

 MS Word – Customizing word documents, 

pursuing objects, comments and tables. 

 MS Excel – Worksheets, simple functions, charts 

and graphs. 

 MS Power point – Creating, customizing and 

showcasing presentations. 

 MS Publisher - Creating letters, greetings, 

newsletters and web pages. 

 MS Access – Creating database:  Primary, 

secondary keys, forms, queries and reports. 

6 6 12 

                                     Total 17 15 32 

References: 

 

1) Glance Publishers – California – text books 

2) Digital Learning  - Journal www.digital learning.  

3) Kumar K.L. Educational Technology, New Age Institutional (P) Limited Publishers 

4) Usha Rao, Educational Technology, Himalaya Publishing House. 

5) Calhan S.S.Innovation in Teaching-learning process, New Delhi. Vikas Publishing House Pvt. 

Ltd. 

6) Vanaja. M: Educational Technology, Neelkamal Publication Pvt. Ltd. 

7) Ramakrishna A.S. Educational Technology (Telugu Version). 

8) Vani, M, Ch.Chandrasekhar: educational Technology, Neelkamal Publications    Pvt Ltd. 

9) Sharma R.R.Educational Technology, New Delhi, Loyal Publication. 
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                     Value Added Course 

                                     Soft Skills (CC- III) 

 Duration: 04 weeks (32 hours)                                                                            Credits:  1 

Course Learning Outcomes (CLOs) :: 

After completing the course, the student teacher will be competent in: 

1. Fostering efficient communication skills and interpersonal skills 

2. Reflecting on leadership qualities for working collaboratively. 

3. Developing skills of negotiation and conflict management 

4. Enhancing decision making through innovative problem-solving strategies 

5. Applying time and stress management strategies to daily life. 

6.  Acquiring employability in diversified roles in the contemporary society  

S.Nos. DESCRIPTION Theory Practical Total  

1  COMMUNICATION SKILLS 

 International Phonetic Alphabet (IPA) Symbols 

 Speaking with grammatical accuracy 

 Oral - Planning, Delivering Presentation 

 Pronunciation  

 Academic Writing 

 Communication as a skill for career building 

5 7 12 

2.  INTERPERSONAL SKILLS 

 Verbal Communication 

 Non-verbal Communication 

 Listening Skill  

 Negotiation 

 Problem-Solving 

 Decision-Making 

 Assertiveness 

6 6 12 

3  PUBLIC  SPEAKING 

 Overcoming Fear 

 Knowing Your Audience 

 Researching Your Topic 

 Effective Content 

6 6 12 



 
 

 
 

 Developing Public Speaking Techniques 

 Body Language (personal space, appearance, 

gestures) 

4  LEADERSHIP AND TEAM 

MANAGEMENT 

 Qualities of a Good Leader 

 Leadership Styles 

 Decision Making 

 Intrapersonal Skills 

 Interpersonal Skills 

 Problem Solving 

 Critical Thinking 

 Negotiation Skills 

4 8 12 

5  CONFLICT MANAGEMENT 

 Strategies for dealing with conflict (compete or 

fight, collaboration, compromise or negotiate 

denial or avoidance, Smoothing over the 

problem). 

 Essential Skills for Handling Conflict (describe 

the situation, express your feelings, specify what 

you want, develop assertiveness) 

 

5 7 12 

6  DECISION MAKING 

 Decision making process (recognize problem, 

analyze problem, consider goals, look for 

alternatives, select the best alternative, put 

decision into action, accept responsibility, 

evaluate results. 

 Creativity 

 Critical Thinking 

 Ingenuity 

 Innovation 

 Resourcefulness 

 Flexibility 

 Confidence Building 

 Fostering a decision making culture 

5 7 12 



 
 

 
 

7  TIME MANAGEMENT 

 Identifying Time Wasters 

 Time Management Tips 

4 8 12 

8  STESS MANAGEMENT 

 Identifying Factors Responsible For Stress 

 Stress Management Tips 

 Test Preparation Tips 

 Employment Related Stress 

 Relationship Stress 

4 8 

 

 

12 

TOTAL 40 46 96 

References: 

1. Handbook provided by College 

      2. Butterfield, J.  (2017). Soft Skills for Everyone     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Value Added Course 

DIGITAL MARKETING  (CC- IV) 

 Duration: 04 weeks (32 hours)                                                                            Credits:  1 

Incharge Teacher : Prof. Dhiresh A. More  

Course Learning Outcomes (CLOs) :: 

After completing the course, the student teacher will be competent in: 

1. DEFINE various concepts related to Digital Marketing 

2. EXPLAIN the role of Facebook, Google Ad words, Youtube and Email in digital 

marketing. 

3. MAKE USE OF Facebook, Google Ad words, Youtube and Email for carrying out digital 

marketing of real life products.  

S.Nos. DESCRIPTION Theory Practical Total  

1  Digital Marketing Planning and Structure 

 Inbound vs Outbound Marketing, 

 Understanding Traffic, Understanding Leads, 

  Strategic Flow for Marketing Activities. 

 One Page Website  

 Strategic Design of Home Page,  

 Strategic Design of Products & Services Page, 

5 7 12 

2.  Facebook Marketing Fundamentals 

 Creating Facebook Page  

 Creating facebook A 

  

6 6 12 

3  Google Adwords  

 Understanding Adwords,  

 Google Ad Types, 

  Pricing Models, PPC Cost Formula, Ad Page 

Rank, 

  Billing and Payments,  

 Adwords User Interface,  

 Keyword Planning, Keywords Control,  

 Creating Ad Campaigns,  

6 6 12 



 
 

 
 

 Creating Text Ads,  

 Creating Ad Groups, Bidding Strategy for CPC, 

Case Studies. PPC, CPM, CPA ,  

  

4  You Tube Marketing  

 Video Flow,  

 Google Pages for YouTube Channel,  

 Verify Channel, 

  Webmaster Tool –Adding Asset,  

 Associated Website Linking, 

  Custom Channel URL, Channel ART, Channel 

Links,  

 Channel Keywords Leadership Styles 
 

4 8 12 

5  E-mail Marketing content writing  

 Email Software and Tools, 

  Importing Email Lists,  

 Planning Email Campaign,  

 Email Templates and Designs,  

 Sending HTML  

 Email Campaigns 
 

5 7 12 

TOTAL 26 34 60 

 

References: 

1. Google Adwords for Beginners: A Do-It-Yourself Guide to PPC Advertising, Cory 

Rabazinsky,   

 

                                                                                      
 

 

                                                   



 
 

 
 

Value Added Course 

Introduction to Labour Laws (CC- V) 

 Duration: 04 weeks (32 hours)                                                                            Credits:  1 

Incharge Teacher : Prof. Ashwini S. Walhekar   

Course Learning Outcomes (CLOs) :: 

After completing the course, the student teacher will be competent in: 

4. AWARENESS about foundation of labor legislation. 

5. UNDERSTAND the legislation related to various labor and social laws.  

 

S.Nos. DESCRIPTION Theory Practical Total  

1  Unit 1: Introduction to Labour Legislation - 

Philosophy of Labour Laws, Labour Laws – 

Concept, Evolution and reign of labor laws, 

Objectives, classification of labor law, Process 

of law formation – from Bill to Act, Need, 

challenges & problems. International Labour 

Organization and International Labor 

Conference, Indian Constitution & Labour 

Legislations, Changing scenario of labour laws. 

(3+1) 

5 7 12 

2.  Unit 2: Legislations Related to Wages and 

Compensation - The Payment of Wages Act 

1936 – Definition, Responsibility for payment 

of wages, Fixation of wage period, Time of 

payment of wages, Deduction from wages, 

Maintenance of registers and records, 

Inspectors, claims and penalties.  

6 6 12 

3  Unit 3: Legislation Governing Industrial 

Relations - Industrial employment (Stranding 

Order) Act 1946 – Definitions: Appellate 

authority, Certifying officer, Standing Order; 

Submission, Certification, Registration of draft 

standing orders; Date of operation of draft 

6 6 12 



 
 

 
 

standing orders; Duration and modification of 

standing orders.  

4  Legislation for Social Security - Employee's 

Provident Funds Miscellaneous Provisions Act, 

1952 – Definitions: Basic wages, Contribution; 

Employees Provident Funds Scheme; 

Contribution by employer and employee, 

Modification of the scheme; Inspectors; 

Penalties   

4 8 12 

TOTAL 21 27 48 

 

References: 

1. Industrial and Labour Law – S.P. Jain 

 2. Labor Law by Malik 

 3. Employee Relations Management by P.N. Singh, Neeraj Kumar, Pearson Publication 

 

 

                                                        

                                                                

 

 

                                                                                                          

 

 

 

 

 

 



 
 

 
 

Value Added Course 

Income Tax (CC- VI) 

 Duration: 04 weeks (32 hours)                                                                         Credits:  1 

Incharge Teacher: Prof. Rajendra Sathe    

Course Learning Outcomes (CLOs): 

After completing the course, the student teacher will be competent in: 

6. AWARENESS about foundation of labor legislation. 

7. UNDERSTAND the legislation related to various labor and social laws.  

 

S.Nos. DESCRIPTION Theory Practical Total  

1  Introduction of Income Tax Act, 1961, Basic 

definitions and concepts – Direct Tax, Indirect 

Tax, Person, Assessee, Deemed Assessee, 

Assessment Year, Previous Year, Residential 

Status of an individual assessee and company, 

Income exempt from Tax– Gratuity, Leave 

Travel Concession, Encashment of Unutilized 

Earned Leave on Retirement, Pension, 

Voluntary Retirement Receipts, Retrenchment 

Compensation, Receipts from Life Insurance 

Corporation, HRA, Payment from NPS Trust to 

an assesseeon closure of his account/ Opting out 

of the pension scheme and Payment from NPS 

Trust to an employee on partial withdrawal, 

Agriculture Income 

3 2 05 

2.  Income under the Head “Salaries”& “Income 

from House Property”: Meaning of salary, Basis 

of charge of salary income, different forms of 

salary, different forms of allowances, 

perquisites, permissible deductions from salary 

income, tax treatment of provident fund, Basis 

of charge, property income not charged to tax,  

8 2 10 



 
 

 
 

3  Income under the Head “Profits and Gains of 

Business and Profession”: Computation of profit 

or gain from business and profession (expenses 

expressly allowed as deduction; general 

deductions; expenses specifically disallowed) 

basis of charge; chargeable incomes; specific 

deductions; amount not deductible  

8 2 10 

4  Income under the Head “Capital Gain” and 

“Other Sources”: Capital Gain”- Meaning- 

Capital Gain, Basis of charge, important 

definitions like Capital Asset, Short Term 

Capital Asset, Long Term Capital Asset, 

Transfer of Capital Asset, Short Term Capital 

Gain and Long term Capital Gainand their 

computation. “Other Sources” - Incomes 

Chargeable Under the head “Other Sources” 

(Section 56), Deductions Allowable (Sec. 57), 

Deductions Not Allowable (Sec 58), Bond 

Washing Transactions and Dividend Stripping 

(Sec 94) 

8 2 10 

TOTAL 27 08 35 

 

References: 

1.Direct Taxes, Ravi Kishore  

2. Direct Taxes, J.P. Jakhotiya 

3. Direct Taxes, Dr. Girish Ahuja & Dr. Ravi Gupta  

4. Direct Taxation, Dr. Pradip Kumar Sinha 
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INFORMATION AND COMMUNICATION TECHNOLOGY (ICT)-

ENABLED TOOLS AND ONLINE RESOURCES FOR EFFECTIVE 

TEACHING AND LEARNING PROCESSES 

 

When teachers use Information and Communication Technology (ICT)-enabled 

tools and online resources for effective teaching and learning processes in MBA 

programs, it can offer several benefits to MBA students: 

Access to Rich Learning Materials: Online resources can provide students with access to a vast 

repository of information, research articles, case studies, and multimedia content that can enhance 

their understanding of complex business concepts. 

Flexible Learning: ICT tools enable students to learn at their own pace and on their own 

schedules. This flexibility is particularly important for MBA students who often have professional 

commitments alongside their studies. 

Interactive Learning: Many ICT tools and online platforms offer interactive features such as 

discussion forums, quizzes, and collaborative projects. These features encourage active 

participation and engagement, allowing students to apply theoretical knowledge to practical 

scenarios. 

Real-world Application: Online resources often include real-world examples and case studies, 

helping MBA students bridge the gap between theory and practice. This can be especially valuable 

in business education. 

Global Perspective: Online resources can connect MBA students with international perspectives, 

diverse viewpoints, and global best practices, which is crucial in today's interconnected business 

world. 



 
 

 
 

Cost-Efficiency: Accessing digital resources can be more cost-effective than purchasing 

traditional textbooks. This can alleviate financial burdens on MBA students. 

Self-Assessment: Online quizzes and self-assessment tools allow students to gauge their 

understanding of course material and identify areas where they need improvement. 

Personalized Learning: Some ICT tools employ adaptive learning algorithms that tailor content 

to individual student needs and learning styles, helping students grasp concepts more effectively. 

Improved Communication: Online platforms facilitate communication between students and 

teachers, as well as among peers. This fosters a sense of community and enables students to seek 

clarification and collaborate easily. 

24/7 Availability: MBA students can access online resources and study materials at any time, 

making it easier to balance their academic commitments with work and other responsibilities. 

Data Analytics: Many ICT tools collect data on student performance, allowing teachers to track 

progress and provide targeted support to those who may be struggling. 

Preparation for Digital Work Environments: As businesses increasingly rely on digital tools 

and technologies, MBA students who are proficient in using ICT tools will be better prepared for 

their careers. 

Environmental Sustainability: Reducing the need for physical materials such as printed 

textbooks can contribute to sustainability efforts. 

Incorporating ICT-enabled tools and online resources into MBA programs can create a more 

dynamic and engaging learning environment, better preparing students for the challenges they will 

face in their careers. However, it's important for teachers to select and use these tools thoughtfully 

and effectively to maximize their impact on student learning outcomes. 
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Academic calendar 
 

 

Curriculum and academic calendar are designed and published by the Savitribai 

Phule Pune University(SPPU). And based on it Institute is prepared by Academic 

Calendar. 

 

Semester I&III July 2020 to December2020 

Due to Pandemic and subsequent lockdown & directives declared by Government of 

India, Institute conducted all the activities online  

 

Month Day /date 2020 Details of Activity 

Jul 2020 1st Wednesday Commencement of Term 

 1st - 25thSaturday Conducting online lectures for MBA-I & 
Dissertation report  for MBA-II 2019-20. 

 18th Saturday Guest lecture 

 22th Wednesday – 
24th Friday 

Online Business quiz on the occasion of Birthday of  Hon. 
AjitdadaPawar, President PDEA(Dy. CM). 

Aug 2020 1st Saturday Bakari-Eid 

 3rd Mon Raksha-Bandhan 

 5rd Wednesday Commencement of online classes for MBA II  

 10th Mon Admission Procedure for MBA-II 

 10thMon SIP review (online) - MBA II 

 15thSat Independence Day Flag hoisting 

 17th  Mon-
18thTue 

Internal Dissertation viva of MBA-II 

 22th Saturday Ganesh Chaturthi. 

Sept 2020 1st Week Commencement of online classes for MBA-I 

 2ndWeek Submission of synopsis forSIPreport MBAII 



 
 

 
 

 5thSat Online Celebration of Teachers' day 

 12thSat Guidance session how to write a project report 

 19th Sat Guest lecture 

 4thWeek University Dissertation Viva 

Oct 2020 1st Thu Swatchh Bharat Abhiyan/ Gandhi Jayanti Celebration 

 10th Sat Guest lecture 

 17th Sat Ghatshapana 

 20th Tue Computation of Business plan  under Startup & innovation 
cell 

 24th Sat Guest lecture 

 30th Friday Id-E-Milad 

Nov 2020 12th  Thu -16th 
Mon 

Diwali Vacation 

 17th Tue Project report submission 

 18th  Wed– 28th 

Sat 

Internal Exam 

 30th Mon  GurunanakJayanti 

DEC 

2020 
1st Week  Preparation leave 

  From 2nd  Week University Exam 

 24th Thu Conclusion of term 

 

 

 

 

 

 

 

 

 

 



 
 

 
 

Sample of Teaching plan 
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Time Table 

 

 

 



 
 

 
 

Time Table                                                                                                                                                      
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Time Table 

 

 

 



 
 

 
 

Teaching details of Advance Finance Management (Finance) 

 

 

 



 
 

 
 

Teaching details of Advance Finance Management (Finance ) 

 

 

 

 



 
 

 
 

 

 

Inviting link of Lecture 



 
 

 
 

 

 

 

 

 

 

 

 

 



 
 

 
 

Screen shot of delivering online Lecture 

 

 

 



 
 

 
 

Screen shot of delivering online Lecture 

 

 

 



 
 

 
 

 

Attendance record of online lectures 

 

 



 
 

 
 

Attendance record of online lectures 

 

 

 

 

 



 
 

 
 

Attendance record of online lectures 

 

 

 

 



 
 

 
 

Attendance record of online lectures 

 

 

 

 

 



 
 

 
 

Attendance record of online lectures 

 

 

 



 
 

 
 

Internal Assignments/ Tutorial/ projects submission record 

 

 

 

 

 

 



 
 

 
 

University Internal marks entry system 

 

Sample of Internal marks entry system- 

 



 
 

 
 

ICT tools used as teaching pedagogy  

 

 



 
 

 
 

 

Online Course Enrollment of Faculty and students on Swayam Portal  

 



 
 

 
 

Smartboard used for Teaching 

 

 

 

 



 
 

 
 

 

Geotagged Photos of College Classrooms, Library, Seminar Hall, Staff Room 

 

 



 
 

 
 

 

 

 

 

 



 
 

 
 



 
 

 
 



 
 

 
 



 
 

 
 



 
 

 
 

 


